
Team Bearlins, competing in the EmCup 2017 “Catch me if 
you can – stay in love” says thank you for a unique 

experience in Maastricht 
  

 

 
 
What is the EmCup all about? 
It is a marketing competition, which is hosted and organised by Charles van Goch (Mise en 
Place) and Stephanie van Oorshot (HotelloTop) where the student teams of international 
Hotel Management Universities are confronted with a problem that the hospitality industry is 
facing and they need to think out of the box to find a creative solution and present their 
unique ideas in several pitches on the basis of pre-assignments. 
 
Pre-assignments 
Starting off in October 2017, we as team Bearlins had to complete several assignments: 

• Setting up social media based marketing  
• Writing a research paper on Catch me if you can – stay in love  
• Creating an introduction movie – introducing Berlin Hotel Management School 
• Completing a personality test – MapsTell 
• Completing the HOTS simulation game on HR strategies 
• Preparation on upcoming debate with four different motions in question 
• Preparation pitch for academic paper 

 
 
 
 
 
 
 



EmCup log 
 

Day one – Sunday, 12 February 2017 
 
Kick off 
After a welcome lunch at Hotel Management School Maastricht with Charles van Goch, 
Herman Konings – trend scout, introduced to us his views on how to catch and keep the 
Millennial generation and brought our mind-set into the right direction – employers meet 
Millennials. 

 
 
We were then briefed on our different personalities on the grounds of MapsTell – a 
cartographic tool to determine our preferred behavioural styles as a basis for the upcoming 
interactive pitches (competitive three-minute presentations). 
We learned to differentiate between four different styles. For visibility reasons four colours 
were allocated to each one of the styles: the decisive style  - red, the influential style - 
yellow, the stable style - green and the conscientious style - blue.  
 

 
 
On our team we combined all four styles, which was helpful for the upcoming pitches.  
 
…and finally… 
After work and during a flying dinner we had time for networking and voting on the first 
pre-assignment by watching the introductory films of all participating universities. 
  

 



Day two – 13 February 2017 – Maastricht Exhibition & 
Conference Centre 

 

 
 
After the briefing for the day we started our pitch for the best paper. Altogether, there were 
four competing teams pitching before nine jurors of the industry per room. The jurors 
assessed the pitches on the basis of standardized criteria and fed back on room for 
improvement but did not communicate right away the winner of the pitch. Instead we had 
to go directly into the preparation of the next case to be pitched. 
 

 
 

During lunch break we prepared for the upcoming knock-out phase, the debates. 
 

 
 
After lunch break the organizers issued the sixteen most convincing ideas of all 33 
participating universities. These top sixteen proceeded to the debating stage. Winning the 
debate meant proceeding to the top-eight stage of the competition. While the top-eight 
prepared for the final round the others had an interactive coaching session with the 
teachers and the industry. 
 
…and finally… 
 
…we met for the award dinner taking place at a very unique venue – an old church. 



 
 
 
…and at the end: after show party all night long – cheers! 
 
 
What we take home … 
 

• Knowledge about one’s own personality as a basis for effective teamwork 
• Further improvement of presentations with a three-minute time frame 
• Industry’s expectations regarding a feasible solution to the issue in question 
• Being corporate – enhancing corporate identity 
• Networking with students and industry 
• Applying and improving English speaking skills  

 
 

Good luck for next year’s team – greetings from team Bearlins Tim Gold, Johannes Hertel, 
Christoph Lemke, Tina Maskow, Wing-Lan Mok and Juliane Klar  (coach) 
 

 


